
New travel brand Kamiliant was created with adventurous travellers in mind. Inspired by the colours

and hardiness of the chameleon, the brand’s philosophy is to offer luggage that is tough, reliable and

guaranteed to stand out.

Since its inception, Kamiliant has been successfully growing across a multitude of retail channels

including independent luggage retailers and major department stores across Asia, the Middle East

and India. Asia’s highly demanding consumer markets such as Japan, Korea, Hong Kong and Singapore

have embraced the Kamiliant brand as an outstanding value offer.

Kamiliant’s popularity has continued to rise due to its ability to appeal to a broad audience with a bold,

unique and affordable approach to great quality luggage. The brand targets travellers who are increasingly

looking for luggage that expresses their personal style. Kamiliant gives on-trend colour options to stand out

from conventional luggage and make your individuality clear, along with more features than ever before.

Kamiliant luggage comes with a worldwide warranty, with service centres in over 100 countries.

An extension of the American Tourister family, it’s affordable and developed for the budget-conscious

traveller who doesn’t want to compromise on quality and style.

• Unique & authentic designs that stand out against other brands with comparable prices.

• Must-have features... tsa locks, quality spinner wheels, trolley systems and full-featured interiors.

• Truly global warranty superior to all entry-level brands.

Kamiliant has Service Centres in over 100 countries as part of the world’s largest luggage company

Key selling points

–The Samsonite Group.


